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Strategic Directive BP-SD-07
• Nebraska Public Power District (NPPD) is committed to educating customers 

and stakeholders about public power’s business model and benefits including 

reliability, local control, and cost control. NPPD also promotes its leadership in 

developing sustainable solutions that maximize efficiencies, improve the 

environment, and innovate the way we generate and deliver electricity

• NPPD will be transparent in the development and execution of its policies 

and operations consistent with sound business practices.

• The District will continuously measure the effectiveness of its communication 

efforts by using collective data, anecdotal feedback, and relevant surveys. 

NPPD’s goal is to achieve 93% of high ‘Good’ or ‘Excellent’ public perception 

ratings in its annual reputation survey.
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Communication Alignment
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Staying Connected with Teammates
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Staying Connected with Customers
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Staying Connected with Customers
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Targeted Engagement Opportunities
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2025 Utility Line Camp



Engagement at Public Events
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Social Media 
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Views: 37.5K

Reactions: 1.1K

Comments: 210

Shares: 87

Views: 190.7K

Reactions: 1.5K

Comments: 97

Shares: 202



Media
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Energy Education
STEM Program

• Website, STEM Content & Challenges

• In-person Education & Opportunities

• Teacher Professional Development Workshop / Train the Trainer
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Examples of Content Delivered



emPOWERING Nebraska's Tomorrow
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Next Generation Nuclear

15



16

As customers toggle between 

devices and platforms, we monitor 

and discover what content 

resonates, where audiences are 

spending their time, and shift media 

buys and messaging for the best 

return on investment.

Continued Omnichannel

Advertising Delivery



Cohesive Advertising
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Wholesale Co-op Advertising Program
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36 topics available for download
Print ads – Social Media Content – Digital Display Ads – Videos – Radio Scripts



Questions

Stay connected with us.
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